State of the Cloud Report
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AGENDA

State of the Cloud Industry: Where are we today?

Metrics that matter: How are we doing?

The outlook ahead: What does it mean for me as a cloud CEO?
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WE'VE HAD SOME SKEPTICS ABOUT CLOUD COMPUTING
THROUGH THE YEARS..
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THEN..

2008 - Top 10 Public Cloud Companies

(S in mm)

Count Company MarketCap

1 Salesforce $7,404

2 Netsuite $2,332

3 Concur $1,590

4 DealerTrack $1,317

5 blackbaud $1,247

6 AthenaHealth $1,161

7 Ariba S805

8 The Ultimate Software S777

9 Taleo S749

10 Constant Contact $594

| -
Source: Public company data per CaplQ. 2008 as of 1/1/2008. Today as of 5/29/2015



THEN..

2008 - Top 10 Public Cloud Companies

(S in mm)

Count Company MarketCap
1 Salesforce $7,404
2 Netsuite $2,332
3 Concur $1,590
4 DealerTrack §1,317
5 blackbaud $1,247
6 AthenaHealth $1,161
7 Ariba S805
8 The Ultimate Software S777
9 Taleo S749
10 Constant Contact $594

Source: Public company data per CaplQ. 2008 as of 1/1/2008.

Today as of 5/29/2015

~NOW!

(S in mm)

Count Company MarketCap
1 Salesforce $50,537
2 LinkedIn $26,285
3 Workday $16,915
4 ServiceNow $13,517
5 NetSuite $7,728
6 The Ultimate Software Group $4,924
7 Athenahealth $4,819
8 Veeva $4,186
9 Medidata Solutions $3,302
10 Proofpoint $2,847
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CLOUD REVENUE

]
2008

Source: Market size IDC, 2014. Public company data per CaplQ. Legacy software cloud revenue per AppsRunTheCloud survey on 2013 revenue and
assumed growth cut in half for 2014. Private cloud unicorn data assuming average 20x rev multiple. 2008 market size from Forrester.
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CLOUD REVENUE UP 10X IN LAST SIX YEARS

Private Cloud

Unicorns
Legacy Software

Cloud Revenue

@ Public Pure Play
L ] clou
2008 2014

Source: Market size IDC, 2014. Public company data per CaplQ. Legacy software cloud revenue per AppsRunTheCloud survey on 2013
revenue and assumed half'd growth for 2014. Private cloud unicorn data assuming average 20x rev multiple. 2008 market size from
Forrester.
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CLOUD REVENUE UP 10X IN LAST SIX YEARS
PROJECTED TO GROW OVER 2X IN NEXT FOUR

% of Number of
Total Companies

47% thousands

Private Cloud

Unicorns 5%
(]
Legacy Software o 28
Cloud Revenue 17% 11
@ Public Pure Play 32% 42
L ] clou
Source: Market size IDC, 2014. Public company data per CaplQ. Legacy software cloud revenue per AppsRunTheCloud survey on 2013 9

revenue and assumed half'd growth for 2014. Private cloud unicorn data assuming average 20x rev multiple. 2008 market size from
Forrester.



SAAS APPROACHING 307% OF APPLICATION SPEND

SaaS vs On Prem Penetration into Total Application Spend

100% - 2013 -2018 CAGR
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Source: IDC, Worldwide Enterprise Application Spend by SaaS and On-Prem, 2013-2018. 10 -



THE FIRST CATEGORY HAS FALLEN:
CLOUD CRM IS AT A TIPPING POINT

Over 50% of CRM revenue will be cloud In 2016... ...and Salesforce is already the market share leader!
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Source: IDC, Worldwide Enterprise Application Spend by SaaS and On-Prem, Source: IDC, Worldwide Enterprise Application Spend by Saa$ and On-Prem, 11 .
2013-2018. Gartner Worldwide CRM Spending By Vendor, 2013. 2013-2018. Gartner Worldwide CRM Spending By Vendor, 2013. -



2015 CRM BATTLE - CLOUD 1: ON PREM o




WE'RE JUST SEEING THE TIP OF THE ICEBERG!

42 Public Pure Play
Cloud Companies T

2 Private Cloud
Unicorns

thousands Somoaes e

0 New Cloud Companies Yet To Be
Formed!

Only 3 % Penetrated
in I'T Spend

By BESSEMER

Source: Gartner, estimates per 2013. Cloud spend of $39bn includes Saa$, PaaS and laaS. Overall IT spend of $1.428tn VENTURE PARTNERS

includes Data Center Systems, Enterprise Software and IT Services




300 UP AND COMERS IDENTIFIED IN THE CLOUDSCAPE...
The B\/P Cloudscape

Top ) Priv leld Cloud Com

Business Users

Marketing Sales Service & Support Finance HR Vertical
actjen  Hubspit  bize
acLow= gigya enighten [l cleatside © nsccsalescon M UM intercom™  TOA Adaptive |y (- payroll W _flie Vi entelo Healthcare Education
& Surveytonkey @) bloomreach e . ; B
o malnstreet heb ?:hmm‘/ xactly 1 tout ¢ @) T amplan FREGBOOKS smartecutes  Parklet [l Hhocume Toas 3 KNEWTON ©INSTRUCT
X ]
st sricHTEDGE f| ConnectAndSel”  clari s S ¢ tever 4 2ZipReauiter ll Weltok i@ Omaoa @xdemy St TR0
voch® ot anmmght Lithium aria hostanalytics . o0 v »
v idya hca’@“xia‘ 2 hoopla kyriba o @ greenhouse  evolv &B-omprehend Clever 4
@xomco yodie Qkapost i e Gk TOTANGO  liveops Y! alara O workavle | Amesican e zu-u?u DesirezLcoris
SAILTHRU JNemcna” [ N HETRES . Grargify ) Intacct il zenerirs [ Coetond® mgeret  etiod ) topachoot
b MOZ gomamenics | wnmoe  @stewedge | @ MEDALLIA Jf Preact i P Jobvite e QQBrightBytes :
3 Hhootsuite § g v =l B sumtotal evariant -3 lickCare
% ORAAE - Lattice insightly  #insideView* B BLUENOSE 2coupa tidemark SilkRoad H ] d U
B urbounce . ?eam " . PEOPLENATTER]" U
n e BTEALUM t. 4BOXER “satisfaction Pdsarsu Z uora RIPLICON 1o el Sk S school coursera
ey | Prediast i @SUGARCAM.  pipedrive »servicemax prmSiee. IaviCUesi (ad st

o Y0 q RNEExpensify ©wave Resumator Avature

- . ~nfer ., el C

prink Vo ,:‘:::,': Badg“.c user Gnanaa Recurly & N Real Estate Other

) shopify ©Anaqua
o)

BRFloors aRentlytics ~ SOxtime 3¢

Collaboration

) 2
w( H?‘ . rsionals Yo @A TTOESKAWAY  DocuSige., *slack moxie wike ©) asana: - & clio
clarizen WAtlassian /<Task' HIGHTAIL huddle @ Redbooth @ sendthisiic' EoN¥TE =LiuidPlanner- Sugarsync® EHOXN) @ Wauhoox | (- o <
ooty VIEWTHESPACE  C socialtables  Kenandy
Bl / Analytics @ppiolo~ IRPY [ Bacommerce

RAINVAKER

Dt - ©Socrata  ROCKETLAWYER
Chartbeat @ FLurny birst (€ nsorrsquaren lljuvslﬁnr sumall ‘@) pentaho &8 Gooddata mixpanel  propertybase® aiomiaiiny
~D Datameer mLocalytics  @KISSmetrics kognitio  lobker votLink #:Spatialkey 4§ visier  Rosslyn Analytics J§ G Tecmeooes eLEx  @nulogy

Developers IT Ops Security

Otwilio  zapier @®SendGrid ey ©Skytap  RGMISCae  Cloudius®  spravello  @sumoogic €310 €dCloudlock  ()defensenct

PaaS IO @crowdrower  roi® COV%%™ | viawom @) soolihy Loy ¥Marklogic  wanderd % Autho E2distll  gopheciou
@pprenda € Acauia Merewerks actifio nFnio o snaplogic AXCIENT one i
NITROUS 559 Ciarerio  cioudmnan M symplified alouorane =) WhiteHat
& dotcloud thinQ  Bleeans e e e - RAPID
Semmviee O gy panTHEON DYNAMICS %) Acronis Qorea = Vaultive i Cloudrassage
laaS «@e.  stripe sy @ GTTecsm i, bl BUcAeTUS @ s VERACODE  tookout
CloudBees o . h SOASTA  (VEEAm  Oloyent X wWomi<s: (@) Moblelron

—~ pe
AUTOMATTIC Qi Digialocean  Belinode.com () nebula /3% T §

ouD SilverSky @ okta’ .

L Bessemer Venture Partner 14 v4.1 Download a digital copy or nominate your company: bvp.com/cloud 14 -
Originally published in 2014 Updated versions will be available at www.bvp.com/cloud



.28 OF WHICH HAVE GROWN INTO
PRIVATE CLOUD $1B+ BUSINESSES ..

Sin bn
$12.0 -

$10
$10.0 -
Private Cloud> 1
$8.0 - Companies Valued at bn
$6.0 -

$4.0 - $3 ¢3 3 $3
$2 42 &2
$2.0 - P2 $2 2 $1 41 $1 61 $1 $1 $1 $1 €1 $1 $1 $1 €1 $1

$0.0

Source: Valuation estimates based on publically reported press releases. 15 -



THE CLOUD INDUSTRY HAS OUTPERFORMED

BVP Cloud Index Performance In the Last 3 Years

Growth Exits Market Cap
69% above the Nasdagq in Cloud IPOs Of new market cap: from
same time period S40bn to ~5180bn

Public cloud acquisitions totaling
S$18.8bn in value

BVP Has Funded...

Representing Representing

IPOs in BVP Cloud Public Cloud Market Of the 42 Public Cloud
Index Cap Companies 16 D

Source: BVP Cloud Index and Capital 1Q.



STRONG BVP CLOUD INDEX PERFORMANCE IN THE
LAST YEAR

42 Publicly Traded Cloud Companies
280% - Indexed as of Jan. 2011 | @ 5/29/15
260% -
240% -
220% -
200% -
180% - m o
(1) shopify

140% -

120% - N A

PN X pu—
100% A/{W

80% T T T T
1/1/2011 1/1/2012 1/1/2013 1/1/2014 1/1/2015

260%

BVP Cloud Index = ——Nasdaq Index ——S&P Index Dow Jones .

17

Source: 42 companies in BVP Cloud Index as of 5/29/2015. CaplQ. Legacy software includes Microsoft, IBM, Oracle, Cisco, SAP, HP, EMC, Adobe, Citrix, ADP



BVP CLOUD INDEX EXPECTED TO 3XIN 5 YEARS

Public Cloud Market Cap

$900 - ~$1tn
/,,
°800 We predict the BVP et
= . & 7
5700 Cloud Index will Hit &
O ,/
$600 - $500bn market cap R
o ~~$500bn
$500 - by 2020 o P\G"‘ - -8
$400 - 150/0 -
13% CAGR----=$300bn
$300 4 T et pmmmmTT
$200 -
$100 -
) . . . . . .
6/2/2010 10/15/2011 2/26/2013 7/11/2014 11/23/2015 4/6/2017 8/19/2018 1/1/2020 .

Source: BVP Cloud Index and Capital 1Q.



AGENDA

State of the Cloud Industry: Where are we today?

Metrics that matter: How are we doing?

The outlook ahead: What does it mean for me as a cloud CEO?
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PROFITS & CASH FLOW ARE ULTIMATELY KING

For All Types of Businesses...

Chevron

|
‘ Walmart =,< salesforce

Oil Producer Cloud Company
0 )Y




SIX KEY CLOUD VALUATION METRICS

% ARR Growth Retention / Upsell

CAC Payback % Gross Margin

21



ARR AND ARR GROWTH ARE BEST LEADING INDICATORS

Inevitably growth decelerates with scale

Public Cloud Company Runrate Revenue Public Cloud Company YoY Growth

$450

$400 -

$350

$300

$250 -

$200 -

$150 -

$100 -

$50

SO T T T T T T
T-4 T-2 T+0 T+2 T+4 T+6 T+8

Source: SEC fillings. BVP Cloud Index public companies.

T+10 T+12

-(Starting From Four Quarters Prior to IPO, S in m)

T = Quarter

160% -

140%

120%

100% -

(Starting From Four Quarters Prior to IPO)

. Pre IPO Post IPO
1Yr IPO 1Yr 2Y¥Yrs 3Yrs
| 91% 61% 42% 36% 33%
Median 72% 47% 35% 34% 24%

42% 34% 26% 28% 22%

%%
80% -
S

60% -

40% -

20% -




CAC PAYBACK

1 Yr CAC Payback 1.5 Yr CAC Payback 2 Yr CAC Payback

= New Bookings

S&M Costs
Cash Flows (Gross Profit - S&M) $51
$51 $34 $51
$23 $34
$10 $15 I 810 $15 I $10 s15 I
| A |
(8 )
(58) ($12) (g1) (sﬁ‘f’ ‘55’ (>9) ($14) ($16) {512) (818)
($27) a1 (527) ($20) ($24) (636) ($27)
(41) sa1) sy 891
($61) ($81)
Year 1 Year2 Year 3 Year4 Year5 Year1 Year2 Year3 Year4 Year 5 Year1 Year2 Year3 Year4 Year>

Note: Assumed 50% growth in new bookings every year, 80% gross margin, and no other expenses. 23



RETENTION / UPSELL 1% net

upsell churn

$160 - drives
e S$35mm ARR
$120 - o“‘x\\\lc
A\
$100 - “ewpse et _— $106
Al o“‘“w $88
10/0“\ ‘.“
S80 mon hiy chu
0, ~
2% iy churn $70 $20m ARR
260 - 3% mon delta
$40 - between 1%
26 and 2%
monthly
50 T T T T T T T T T T T T T T ] Churn
Yr 2 Yr3 Yr 4
= ARR (Assuming 1% Monthly Churn) ARR {Assuming 2% Monthly Churn)
ARR {Assuming 3% Monthly Churn) ARR (Negative 1% Monthly Churn) .
24 B

Note: Assumes monthly new bookings increases by $10k per month.



CAC PAYBACK

CAC payback and retention are inter-related - strong upsell can counteract high churn

1 Yr CAC Payback, 100% Retention 2 Yr CAC Payback, 115% Retention

¥ Revenue
"% saM Costs
% cash Flows (Gross Profit — S&M)

$24 L G MTITTYREG>
s1
$16 $1z 51315
$10 $1o$8
$0 I
($8) ($8)
($16)
Year1 Year2 eags et Year 1 Year 2 Year 3 Year4 .

Note: Assumed 80% gross margin, and no other expenses.



CLOUD METRICS THAT PUBLIC AND PRIVATE INVESTORS
ARE VALUING TODAY

% ARR Growth Retention / Upsell

CAC Payback % Gross Margin Burn Rate / FCF

26



18x
16x
14x
12x
10x

8x

6x

2015 Revenue Multiple

4x

Source:

GROWTH IS THE BIGGEST DRIVER OF CLOUD VALUATION

Public Cloud Companies Private Cloud Companies

+10% Growth Results in +1.5x Rev Mult

- '14-'15 Rev Growth vs 2015 Rev Mult

- L

7 L

7 L

| . y = 15.89x + 1.756

1 % ¢ o ¢ R? = 0.3945

0% 20% 40% 60% 80%
% '14-'15 Revenue Growth

42 companies in BVP Cloud Index as of 5/29/2015. CaplQ

+10% Growth Results in +0.6x Rev Mult

1 Yr Forward Growth vs ARR Mult
45x

40x - V'S
35x - g

o
x
1

o
x
1

ARR Multiple
= N N w
(9,
x

y = 6.612x + 3.034
* R? = 0.450
.

=

(S o (6,
x x x
1 1 1

o
x

0% 100% 200% 300% 400% 500%
% 1 Yr Forward Growth

7 K

Source: 55 private company transactions



RETENTION IS TYPICALLY THE 2ND MAJOR DRIVER ON

2015 - Public Cloud Companies

18.0x -
16.0x - .
14.0x -
12.0x -
10.0x - .

.
8.0x -
6.0x - R

y = 5.8057x15288

4.0x - . R?=0.1819
2.0x - 0“ .

4 .
0.0x T T T T T |

50% 75% 100% 125% 150% 175% 200%

28=

Source: 42 companies in BVP Cloud Index as of 5/29/2015. CaplQ



PRIVATE MARKETS ARE LESS FOCUSED ON RETENTION
RATES IN CURRENT ENVIRONMENT

2013 — Private Cloud Companies 2015 — Private Cloud Companies

25.0x -
20.0x -
y =5.9847x + 2.185 L 2
g_ 15.0x R?=0.1954
5
S
o
& 10.0x
5.0x -
0.0X T T T
0% 50% 100% 150%

Retention

Source: 17 private company transactions

200%

ARR Multiple

45.0x -
40.0x - ¢
i * o
35.0x y = 1.4953x + 11.845
30.0x - S R? = 0.0019
25.0x
20.0x 7'
15.0x - ”’__:%_;
3 ¢
10.0x - ¢ o
5.0 - *e, ¢
2 ¢ " ®» ¢
0.0x T T T 1
0% 50% 100% 150% 200%
Retention .

29-

Source: 55 private company transactions



STRONG BVP CLOUD INDEX PERFORMANCE IN THE
LAST YEAR

BVP Cloud Index up ~40% in the last year...

42 Publicly Traded Cloud Companies

280% Indexed as of Jan. 2011 | @ 5/29/15
260% -
240% 260%
6 -
220% -
200%
180% -
160% -
140% -
120% - A ,‘/f”/\v
100% «’fW
80% T T T T
1/1/2011 1/1/2012 1/1/2013 1/1/2014 1/1/2015
BVP Cloud Index ——Nasdaqg Index ——S&P Index Dow Jones 30 .

Source: 42 companies in BVP Cloud Index as of 5/29/2015. CaplQ. Legacy software includes Microsoft, IBM, Oracle, Cisco, SAP, HP, EMC, Adobe, Citrix, ADP. -
NTM represents next twelve months.



BVP CLOUD INDEX GROWTH DRIVEN FROM ORGANIC
GROWTH NOT MULTIPLE EXPANSION

BVP Cloud Index up ~40% in the last year... ...Cloud multiples back down to historical averages

42 Publicly Traded Cloud Companies
280% Indexed as of Jan. 2011 | @ 5/29/15
260% -

240% -
220% |
200%

120% - ,ﬁf/\/

A Lr
100% «’fW

80%

260%

180% -
160% -
140% -

BVP Cloud Index ——Nasdaqg Index ——S&P Index

1/1/2011 1/1/2012 1/1/2013 1/1/2014 1/1/2015

Dow Jones

10.0x A
9.0x -
8.0x -
7.0x -
6.0x -
5.0x -
4.0x

’%WW&M 3.4x

2.0x -

3.0x

1.0x A

0.0x

Peak - Jan 2014
9.5x

5.7x

1/1/2011 1/1/2012 1/1/2013 1/1/2014 1/1/2015

BVP Cloud Index  ====|egacy Software 3 1 .

Source: 42 companies in BVP Cloud Index as of 5/29/2015. CaplQ. Legacy software includes Microsoft, IBM, Oracle, Cisco, SAP, HP, EMC, Adobe, Citrix, ADP. -

NTM represents next twelve months.



PRIVATE CLOUD MULTIPLES ARE TRADING AT A PREMIUM

TO PUBLIC CLOUD MULTIPLES

16.0x -

14.0x - Revenue Multiples

12.0x -
11.8x
10.0x -

8.0x -

6.0x - 5.7X
4.0x -

fW et
2.0x -

SNV SO_S'__JC W'}

O-OX T T T T
1/1/2011 1/1/2012 1/1/2013 1/1/2014 1/1/2015

BVP Cloud Index e===|egacy Software Private Cloud Transactions

Source: 42 companies in BVP Cloud Index as of 5/29/2015. CaplQ.
Note: Private cloud transactions based on 55 private transactions in the last 6 months where 11.8x is average ARR run rate multiple. BVP Cloud Index
multiple and Legacy software multiples are both NTM GAAP revenue.
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TAKEAWAY: GUARDRAILS FOR VALUATION

Competitive
Key Factors Team TAM Product P .
Dynamics
[ Good ] [ Better ] [ Best ]
1 Yr Fwd Growth 50% 50-100% 100%+
Gross
Retention
Upsell Retention minimal 100-125% 125%+
CAC Payback 24 mos 12-24mos <12 mos
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THE OUTLOOK AHEAD

e The Cloud Wins

First category (CRM) goes over 50% cloud in 2016
Now at 42 public cloud companies in BVP Cloud Index — Welcome Shopify!

BVP Cloud Index crosses $500bn by 2020

* Major Trends & Coming Disruptions

Industry cloud comes of age

Cyber security a threat and an opportunity

B2D opportunity for developers and entrepreneurs
Further commoditization of laaS

Cornered animals: More M&A from legacy vendors ahead
The dawn of enterprise mobile

35



INDUSTRY CLOUD ON THE RISE

Public Industry Cloud Companies Drivers of Industry Cloud

Market Cap (S in bn) Software adoption moved from “nice to have” to
“table stakes”
530 - $23.2
$20 Winner take most dynamic — can win 50% of a
market
$10 -
$0.0 $1.5 Mobile expands the non-desk workforce by 80%
$O : .
2005 2010 2015
Notable Private Industry Cloud Companies
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veeva L) shopify oP@WER Guidewire
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RS retai solutions practice fusion S y eSea

Note: Public vertical SaaS companies include 2U, Athenahealth, Benefitfocus, Dealertrack Technologies, S i s “ @ppfo“O ploz Q

Fleetmatics Group, RealPage, Textura, Veeva, Q2 Holdings, Opower, Guidewire, Shopify 3 6
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“If a business thinks that it’s too small to matter
to cybercriminals, then it’s fooling itself with

a false sense of security.

CYBER SECURITY: A HOT MARKET AND A KEY

Security for Startups: 10-Step Plan to Surviving in Cyberspace

Pick Your Battles

You can’t secure everything. Quantify
the monetary damage, likelihood,
and mitigation cost of each threat to
prioritize your time and resources.

BRIAN BIRCH, SYMANTEC

Establish a Security Culture
Show your team that security is important through
communication and example. Provide periodic training, 2

THREATS

*TOR Dump Email
*Insert Back Doors
*Infect Customers
*DDoS Shut Down
«Steal Credentials

«Steal Funds

«Steal IP

«Steal Business Intel
«Steal Infrastructure
*Deface Web Site
*Defraud

Be Open with the Public

Honesty is the best policy. Be transparent not only about cyber
risks, but also about everything. You will provoke fewer attacks,

pen testing, and password management tools. @ and build up some good will for when you screw up.

Plan for Failure
Breaches are inevitable, so don’t wait. Understand
your legal obligations and business risks. Prepare a

Pick Secure Platforms
Select compute platforms with strong security, 3

such as Linux Chromebooks, iOS, Google Apps 9 plan to investigate, report and mitigate breaches.
and open source systems.
physica| Security “Cyber attacks have escalated from common
Easy win. It's now cheap to malware to sophisticated campaigns using
4 8 ) equip offices with buzzers, military-grade techniques that target your

badges and surveillance. crown jewels.” DAVID COWAN, BVP

Email is the Key
Control an inbox, and you control a life. Your email service
should enforce multi-factor authentication, malware/phishing

filters and encryption. Use SPF and DKIM. 7 Control the Internal Network

Track every IT asset. Install securely configured images
on all computers. Lock down all Admin accounts.

5 Use a DMZ Proxy and light SIEM. Automate patching.
Encrypt and test your backup systems.

Your Website is the Front Door

Protect your storefront and customers with a 6
Web Application Firewall, anti-DDoS service,

Device ID and payment API.

“When our API collapsed under a DDoS attack, we N
: Secure Coding

Bake it in now - retrofits won'’t work. Hire a DevOps

security expert. Train your coders to avoid traps, and

use code analysis tools and third party security APls.

experienced more churn in that one day than we had
in our entire history.” UN-NAMED BVP PORTFOLIO CEO

4 Bessemer Venture Partners.



B2D MARKET TAKING OFF
®

20 MILLION GLOBAL SOFTWARE DEVELOPERS

e 0 o
-

stripe @twilio S SendGrid ) New Relic.

8



FURTHER GROWTH OF IAAS - GREAT FOR SAAS

AWS Revenue ($ bn)
$12 - S11.2

$8 - <13 | - /8 o ;
S6 - Ny ) : By 5
$4.3 i ~80mm unique visitors a month
>4 $2 8 wT 50 billion "pins" on Pinterest
$2 { sy A
‘ 1 3 { Py & V.‘}y ‘\V

2013 2014 2015E 2016E 2017E

Source: Robert Baird & Co, 2015. Monthly uniques per Comscore, Feb 2015. 3 9 -



MORE M&A AHEAD

* (lassic Innovator’s Dilemma allowed
cloud entrants to thrive

* Too late to build
* Too expensive to buy

e Will be fatal to many

40




MOBILE IS A GAME CHANGER FOR THE ENTERPRISE

EVERYONE IN ENTERPRISE B2B GLOBAL PENETRATION
NOW HAS A SMARTPHONE

85% 1—>73%

Americans between 18-29 Global Mobile Penetration 1995 - 2014

INTERNET USAGE TIPPED TO REACHES AN UNTOUCHED
MOBILE WORKFORCE

50% 80%

Internet usage on mobile vs desktop Workforce are non-desk workers

Source: Pew Research Center, April, 2015, “The Smartphone Difference”. Source: eMarketer 9/14 (2008-2010), eMarketer 4/15 (2011-2015). Note: Other a1 .
connected devices include OTT and game consoles. Mobile includes smartphone and tablet. Usage includes both -
home and work. Ages 18+; time spent with each medium includes all time spent with that medium, regardless of multitasking. KPCB Internet trends, 2015



THE MOST EXPENSIVE REAL ESTATE IN THE WORLD

S/SqFt S5k $10k $20k S2mm+
The Penthouse @ One _ $15k

Hyde Park, London
17 Upper Phillimore - $6k

Gardens

Buckingham Palace S6k

Kennsington Palace

Note: Assume each mobile icon is ¥2” (so 1 sq ft is equal to 576 mobile icons). Assume MAU is equal to mobile app installs.

Uber - 450k WAU, 900k MAU (assume WAU x 2 = MAU) as of 12/2013. Valuation of $3.5bn as of 08/2013
Snapchat — 30m MAU at $10bn valuation as of 08/2014 .
Whatsapp — 450m MAU at $19bn valuation as of 02/2014 42 -

Instagram — 30m MAU at $1bn valuation as of 04/2014
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Snapchat — 30m MAU at $10bn valuation as of 08/2014 .
Whatsapp — 450m MAU at $19bn valuation as of 02/2014 43 .
Instagram — 30m MAU at $1bn valuation as of 04/2014



ENTERPRISE MOBILE HAS MORE MONETIZATION
POTENTIAL THAN CONSUMER MOBILE

Ml There are 10x more consumer apps than

enterprise...

# of Apps in 10S
(units in 000s)

Enterprise 102 of
10S apps

: 142 .

Enterprise

Consumer

n ...but enterprise apps are exploding

= # of enterprise mobile apps growing over 210% in 2014

= 20% of all developers globally are targeting enterprises,

up from 16% just six months ago

Source: Appfigures, Statista (May 2015), Vision Mobile

...and enterprise apps have higher
monetization potential

43% of enterprise apps make >$10k / mo
vs 197 for consumer apps

Consumer 25% 12%

4% 3%

Enterprise 31% 26% 22y 9% 9%

0% 20% 40% 60% 80% 100%

W S0-S1k MW $1-S10k ™ S10k-$100k M $100k-$500k ' S500K+
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ENTERPRISE MOBILE WILL DISRUPT CLOUD
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A SPECIAL THANK YOU TO..

Kristina Shen - great effort and insights in building this report

Peter, Umair, Adam, Alex, Bob, Brian, Cecilia, David, Ethan, Felda, Jeff, Jeremy, Kent, Mark,
Steve, Sunil & Sunil, Thea, Tiffany, Trevor, Vishal, and the rest of Bessemer’s cloud team

The amazing cloud founders and executive teams we’ve had the privilege of working with and
learning from

Our awesome partners @ Bessemer Venture Partners, Salesforce Ventures, & Salesforce.com

To download BVP content: www.bvp.com/cloud
— BVP Cloud Industry Report www.bvp.com/cloudreport
— BVP Cloud Index @ www.bvp.com/cloud/comps
— BVP Cloudscape @ www.bvp.com/cloud
— BVP Industry Software Revolution @ www.bvp.com/cloud
— BVP Security for Startups — 10 Step Cybersecurity Plan @ www.bvp.com/cyber
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Presented at Bessemer Venture Partners & Salesforce Ventures
Cloud CEO Summit, June 2015
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